
TRANSPARENCY has become a widespread nostrum of
‘good governance’ in many different contexts today. But its
meaning and history are obscure and so are its consequences.
So the aim of this volume is to examine the theory and
practice of the doctrine of transparency in three ways.
 
The first is to trace the history of ‘transparency’ and cognate
doctrines in government and public policy. Where did this
now pervasive idea come from? Is transparency an exclusive
preoccupation of modern times and democratic government,
or does it have an earlier life or lives?

The second is to collect and compare ideas about
transparency across different disciplines and fields. Who
means what by this term? Do the meanings add up to a single
idea, or to multiple or even contradictory ideas?

The third is to go beyond statements of first principles and to accumulate empirical evidence on
the benefits and costs of transparency. Is there a trade-off between quantity and quality? What
does the introduction of transparency in one or other of its forms do to decision-making
processes? How do institutions respond to measures intended to increase transparency and with
what consequences, for instance in terms of memory, candour, or cost of service?

TRANSPARENCY: The Key to Better Governance? addresses the contemporary explosion
of interest in transparency by bringing together scholars from a range of disciplines to probe its
meaning and its relevance to public policy, and to set it in historical and philosophical context.
The volume is edited by Christopher Hood (All Souls College, University of Oxford) and David
Heald (University of Sheffield). The contributions are:

CHRISTOPHER HOOD on ‘Transparency in historical perspective’
DAVID HEALD on ‘Varieties of transparency’
PATRICK BIRKINSHAW on ‘Transparency as a human right’
DAVID HEALD on ‘Transparency as an instrumental value’
ONORA O’NEILL on ‘Transparency and the ethics of communication’
ANDREA PRAT on ‘The more closely we are watched, the better we behave?’
ALASDAIR ROBERTS on ‘Governmental adaptation to transparency rules’
ANDREW MCDONALD on ‘What hope for freedom of information in the UK?’
JAMES SAVAGE on ‘Member-state budgetary transparency in the Economic and Monetary Union’
DAVID STASAVAGE on ‘Does transparency make a difference? The example of the European Council of

Ministers’
JEAN CAMP on ‘Varieties of software and their implications for effective democratic government’
HELEN MARGETTS on ‘Transparency and digital government’
CHRISTOPHER HOOD on ‘Beyond exchanging first principles? Some closing comments’

TRANSPARENCY: The Key to Better Governance? (Proceedings of the British Academy,
Volume 135) will be published by Oxford University Press in September 2006, price £30.



Transparency: 
The Key to Better
Governance?

‘Transparency' is widely canvassed as a key to better governance, increasing trust in public-office holders. But

transparency is more often preached than practised, more often referred to than defined, and more often

advocated than critically analysed. This volume exposes this fashionable doctrine to critical scrutiny from a range of

disciplinary perspectives, including political science, philosophy and economics. 

The volume traces the history of transparency as a doctrine of good governance and social organization, and

identifies its different forms; it assesses the benefits and drawbacks of measures to enhance various forms of

transparency; and examines how institutions respond to measures intended to increase transparency, and with what

consequences.

Transparency is shown not to be a new doctrine. It can come into conflict with other doctrines of good governance,

and there are some important exceptions to Jeremy Bentham's famous dictum that 'the more closely we are

watched, the better we behave'. And instead of heralding a new culture of openness in government, measures to

improve transparency tend to lead to tighter and more centralised management of information.

SEPTEMBER 2006
OUP/BRITISH ACADEMY | 0-19-726383-6 | 978-0-19-726383-9

HARDBACK | 246 PAGES | £30.00 £18.00

Edited by Christopher Hood, Gladstone Professor
of Government, University of Oxford; Fellow of the
British Academy, and David Heald, Professor of
Financial Management, University of Sheffield

new from oxford university press

www.oup.com

FOR MORE INFORMATION PLEASE CONTACT:
Katie Hellier
Academic Marketing   
Oxford University Press
Great Clarendon Street  
Oxford OX2 6DP
Tel: +44 (0) 1865 353031             
Fax: +44(0) 1865 353741           
Email: katharine.hellier@oup.com

Discount valid until 18 December 2006 and only if orders placed
direct with OUP using this order form. PLEASE QUOTE THE CODE

AAKHHD06 WHEN PLACING YOUR ORDER

*S*Sppeecciial 4al 40% d0% disisccooununt ft foor lr laaununcch inh invitviteeees ws whheen yn yoou ou orrddeer dr dirireecc tltly throy throuugh Ogh OUP*UP*



TELEPHONE ORDERS 
Tel: +44 (0) 1536 741 727
Telephone calls may be recorded for training purposes

OUT OF HOURS TELEPHONE 
Please telephone  01536 454 534 with your order
details, quoting the reference number on the bottom
right hand corner of this order form

FAX ORDERS 
Fax: +44 (0) 1536 454 518

BY EMAIL 
bookorders.uk@oup.com

BY POST 
Direct Sales Department, 
OUP, 
Saxon Way West, 
Corby, 
Northamptonshire, 
NN18 9ES, UK

POSTAGE AND PACKING CHARGES
(including VAT)
UK : £3.00 per order Europe: £6.00 per order

Rest of World: £9.00 per order

These rates are correct from 1st April 2004 until 
further notice.

VAT: In the EC (not UK), please add VAT/sales 
tax at the local rate to your total order value. UK 
customers should add VAT for CD-ROM, video, or
audio products.

Please allow 7 days for delivery in the UK; 
28 days elsewhere.

OUP may wish to send you information in the future 
by post or email on other OUP products or services.
Please tick here if you do not wish to be included on
OUP mailing lists.

Tick here to receive news of new titles and special offers
from the OUP monthly email alerting service

INSPECTION COPIES
Books marked with this symbol are available free 
provided that you are teaching a course for which they
may be recommended as set texts (maximum 5 titles).
Please contact Education Department, Oxford
University Press, Saxon Way West, Corby,
Northamptonshire, NN18 9ES

Fax: +44(0) 1536 454 519

Tel: +44(0) 1536 741 068

Email: inspectioncopies.europe@oup.com

Please access further information on our website:
http//www.oup.com/uk/best.textbooks

Inspection copies are sent at the discretion of 
Oxford University Press

O R D E R I N G  D E TA I L S

I  WO U L D  L I K E  TO  O R D E R

QTY    ISBN                               Author                            Title                                                                         Amount £

Postage & Packing (see below) £

Are you VAT registered? (Please tick)                 (VAT number :                                                                               ) £

TOTAL £

D E L I V E RY  D E TA I L S

Title                           First Name                                                   Last name

Organization/Institution

Address

Postcode

Telephone                                                             Email

ORDER FORM

PAY M E N T  D E TA I L S

I enclose a cheque/PO/bankers draft (payable to Oxford University Press) £

Mastercard/Visa/American Express/Diner’s Card/Debit Card/Switch

Card No.                                                                                                                           Card expiry date                        /

Debit Card/Switch Issue No.                                   Valid From          /           Name of card holder

Address of card holder (if different from above)

Postcode

Signature                                                                                                                                                Date

1

THANK YOU FOR YOUR ORDER QUOTE CODE: AAKHHD06

Discount valid until 18 December 2006 and only if orders placed
direct with OUP using this order form. PLEASE QUOTE THE CODE

AAKHHD06 WHEN PLACING YOUR ORDER


